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MONITORING COMMITTEE 

 
Monitoring Committee meetings are held regularly on the third Monday of each month. A schedule of meeting 
dates is available from the Medicines Australia website at: http://medicinesaustralia.com.au/code-of-
conduct/code-and-monitoring-meeting-dates/  
 

Table 1 
Monitoring Committee Members 

Organisation Nominee/s 

Full Members (Voting rights) 

Chairman 
(Selected from a panel of three consultants with industry 
experience in marketing and knowledge of the Code of Conduct) 

Mr Russell Edwards 
Ms Helen Maxwell-Wright  
Mr Wayne Strong  

Australian Medical Association (AMA) Dr Robyn Napier 

Royal Australian College of General Practitioners (RACGP) Dr Sue Whicker 

Consumers Health Forum 
(Two CHF representatives participate in reviews where activities are 
directed at the general public or patients) 

Mr Barry Cahill  
Ms Helena Lake (Alternate)  
Ms Rigoula Roussakis (Alternate) 

The College and/or Society associated with the therapeutic class of 
the product(s) subject to review 

Various, depending on the materials or 
conduct being reviewed 

Medicines Australia Member Company Medical/Scientific Director 
Various, depending on the materials or 
conduct being reviewed 

Medicines Australia Member Company Marketing Director 
Various, depending on the materials or 
conduct being reviewed 

Medicines Australia Advisors (No voting rights) 

Secretary, Code of Conduct Committee Mrs Sophie Hibburd 

Medicines Australia Officer responsible for Ethical Conduct Ms Deborah Monk 

 
  

http://medicinesaustralia.com.au/code-of-conduct/code-and-monitoring-meeting-dates/
http://medicinesaustralia.com.au/code-of-conduct/code-and-monitoring-meeting-dates/
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The Committee held 10 meetings in 2013-2014. As shown in Figure 1, all permanent members of the 
Monitoring Committee attended the scheduled meetings. Two consumer representatives participated in the 
Committee’s reviews of activities directed at the general public.  
 

 
Figure 1 - Monitoring Committee Meeting Attendance 2013-2014 
The aims of the Monitoring Committee are to encourage compliance with the Code, provide advice on 
compliance where necessary, obtain and publish statistical data on the degree of compliance and to provide 
an ongoing mechanism for the identification of potential future amendments to the Code. 
 
The Monitoring Committee may review materials across a range of therapeutic areas and types of activities. If 
the Committee has concerns about an activity or material, or wishes to seek further information, Committee 
members must direct the Secretariat to write to the company identifying the issues of concern and what 
additional information should be provided to the Committee. After the review of this additional information, if 
the Committee still has significant concerns, a formal complaint may be lodged with the Code Committee for a 
determination. The Monitoring Committee cannot find a company in breach of the Code. 
 
The therapeutic classes for the Monitoring Committee reviews are derived from the Therapeutic Class Index 
used by MIMS Australia: 
 

 Alimentary System 

 Cardiovascular System 

 Central Nervous System 

 Analgesia 

 Musculoskeletal System 

 Endocrine and Metabolic Disorders 

 Genitourinary System 

 Infections and Infestations 

 Neoplastic Disorders 

 Immunology 

 Respiratory System 

 Ear, Nose and Oropharynx 

 Eye 

 Skin 

 Surgical Preparations 

 Contraceptive Agents 
 
In each financial year the Monitoring Committee reviews at least three types of promotional material (for 
example advertisements, printed promotional material, brand name reminders) across three different 
therapeutic classes (for example alimentary system, eye and contraceptive agents); and three different types 
of conduct covered by the Code across all therapeutic classes (for example websites, media releases and 
starter packs).  This is in addition to the Committee’s review of educational event reports. 
 
Table 3 provides a summary of the Monitoring Committee reviews of materials and activities over the past 
seven years. Table 4 provides a snapshot of the materials and activities reviewed by the Monitoring 
Committee in 2013-2014. 
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Monitoring Committee Meeting Attendance  

2013-2014 
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EDUCATIONAL EVENT REPORTING 

 
Medicines Australia is pleased to report the continued high level of compliance with the Code with respect to 
educational meetings held by Member Companies. At the end of each financial year the Monitoring 
Committee selects and reviews three random months of events, for example August, November and March for 
review. During the review, as set out in the Code (Section 30.2.2 in Edition 17) the Monitoring Committee is 
“empowered in any case to request, and Member Companies must provide, any further information 
concerning a particular educational meeting such as a copy of the invitation to the meeting, agenda, program, 
a copy of any materials provided to attendees and invoices and receipts.” 
 
Having reviewed the additional information it has requested, the Monitoring Committee must consider 
whether a potential breach of the Code might have occurred. If so, the Committee will refer the educational 
event to the Code of Conduct Committee for a determination. Table 2 provides a summary of the number of 
educational meetings reported in each of the 14 reporting periods to date and the number of events found to 
be in breach of the Code by the Code of Conduct Committee following a referral from the Monitoring 
Committee. 
 

Table 2 
Summary of Educational Event Reports 2007-2014 

Reporting Period Number of events reported Number of events found in breach 
of the Code  

Report 1:  
July – December 2007 

14,633 July 2007 – June 2008 
Review of July 2007 – June 2008 
data + 3 random months from   
2007-2008 data 
33  

Report 2:  
January – June 2008 

15,836 

Report 3: 
July – December 2008 

18,060 
July 2008 – June 2009 
Review of 3 random months data 
2 

Report 4:  
January – June 2009 

16,020 

Report 5:  
July – December 2009 

16,790 
July 2009 – March 2010 
Review of 3 random months data 
1  

Report 6:  
January – March 2010 

5,857  
Note: 3 month report only 

Report 7:  
April – September 2010 

16,880 
April 2010 – March 2011 
Review of 3 random months data 
0   

Report 8:  
October 2010 – March 2011 

13,873 

Report 9:  
April – September 2011 

18,175 
April 2011 – March 2012 
Review of 3 random months data 
0 

Report 10:  
October 2011 – March 2012 

13,611 

Report 11: 
April – September 2012 

18,205 
April 2012 – March 2013 
Review of 3 random months data 
0 

Report 12: 
October 2012 – March 2013 

13,290 

Report 13: 
April – September 2013 

16,891 In progress at time of this Report. 
Outcomes will be published in the 
2014-2015 Code of Conduct Annual 
Report 

Report 14: 
October 2013 – March 2014 

13,020 

TOTAL 211, 141 36 

 
Member Company educational event reports can be found on the Medicines Australia website 
  

http://medicinesaustralia.com.au/code-of-conduct/education-events-reports/member-company-reports/
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EDUCATIONAL EVENT REPORTS 

 
Educational Event Reports for the period April 2013 – September 2013 were published on 19 December 2013; 
the reports for the period October 2013 – March 2014 were published on 28 June 2014. Individual Member 
Company reports can be accessed on the Medicines Australia Website 
(http://medicinesaustralia.com.au/code-of-conduct/education-events-reports/)  
 
In accordance with Section 30.2.2 of Edition 17 of the Code of Conduct, the Monitoring Committee conducts a 
review of educational events on an annual basis.   Three months are randomly selected from the preceding 
12 month review period and the Committee is then provided with those three months’ event reports in a de-
identified format.  
 

REVIEW OF EDUCATIONAL EVENTS 2012-2013 
For the 2012-2013 review, the Chairman selected at random the months of June 2012, February 2013 and 
March 2013. The Monitoring Committee commenced its review in July 2013 with subsequent meetings held in 
August and September 2013 to review responses from companies to any requests for further information from 
the Monitoring Committee. This review included close to 8,000 events from 39 companies. As a result of its 
review of the three months of events, the Monitoring Committee sought further information from 26 
companies. The Monitoring Committee completed this review at the end of September 2013, with one event 
being referred to the Code of Conduct Committee for its adjudication (Complaint 1107). The outcome is 
reported in the Code of Conduct Annual Report 2013-2014.  

http://medicinesaustralia.com.au/code-of-conduct/education-events-reports/
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Table 3 
Summary of materials and activities reviewed by the Monitoring Committee 2007-2014  

 
2007-2008 2008-2009 2009-2010 2010-2011 2011-2012 2012-2013 2013-2014 

Alimentary System              

Cardiovascular System              

Central Nervous System 
             

Analgesia              

Musculoskeletal System 
             

Endocrine & Metabolic 
Disorders 

             

Genitourinary System              

Infections & Infestations 
             

Neoplastic Disorders              

Immunology              

Respiratory System              

Allergic Disorders              

Ear, Nose & Oropharynx 
             

Eye               

Skin              

Surgical Preparations              

Contraceptive Agents              

Reviews across all 
therapeutic classes 

•  Invitations to 
educational 
meetings 

•  Patient websites 
• Corporate 

websites 
• Competitions 
• Prescribing 

software 
•  Educational 

event reports 

•  Company 
websites for 
healthcare 
professionals 

• Educational 
event reports 

• Product 
familiarisation 
programs 

• Starter packs 

• Educational 
event reports (2) 

• Media releases 
• Disease 

education 
activities 

•  Brand Name 
Reminders 

• Educational Event 
Reports 

• Company 
controlled 
Websites  

• Market Research 
with Healthcare 
Professionals 

• Prescribing 
Software 

• Patient Education 
and Patient Support 
Programs 

• Company websites 
for healthcare 
professionals 

• Disease Education 
Activities 

• Product Specific 
media releases in the 
lay press  

• Educational Event 
Reports 

 Corporate 
Websites 

 Market Research 

 Media Releases 
(HCP) 

 CEP Audit 

 Starter Packs 

• Educational Event 
Reports 

• HCO Support 
Reports 
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Table 4 
Summary of materials and activities reviewed by the Monitoring Committee in 2013-2014  

(excluding Educational Event Reports) 

Therapeutic Class Types of material or activity 
subject to review 

Number of 
companies 

Number of 
items 

Number of 
meetings to 
undertake 

review 

Cardiovascular System Ads in audiovisual, internet, 
eNewsletters 

8 29 1 

Alimentary Printed Promotional Material 6 20 1 

Eye Patient Education 3 11 1 

Central Nervous System E-materials, includings apps 
and detail aids 

14 36 1 

Musculoskeletal System Printed Advertisements 6 8 1 

Neoplastic Disorders Printed Promotional Material 
including detail aids and leave 
behinds 

17 39 1 

All therapeutic classes HCO Support Reports 32 357 1 

TOTAL  86 500 7 

REFERRALS TO THE CODE OF CONDUCT COMMITTEE 
The Monitoring Committee may refer any material or activity to the Code of Conduct Committee for review if 
it considers there is a potential breach of the Code of Conduct. From its reviews in 2012-2013 the Monitoring 
Committee referred the corporate websites of Baxter and FIT BioCeuticals and disease education materials 
from Allergan to the Code of Conduct Committee for adjudication (complaints 1098, 1099 and 1100). The 
complaints were all finalised during this reporting period, and outcomes are reported in the Code of Conduct 
Annual Report 2013-2014.  From its reviews in 2013-2014 the Monitoring Committee referred printed 
promotional material from Pfizer in the Alimentary Therapeutic Class to the Code of Conduct Committee for 
adjudication (Complaint 1112) and the outcome is reported in the Code of Conduct Annual Report 2013-2014. 
 

OUTCOMES OF THE MONITORING COMMITTEE REVIEW OF MATERIALS AND ACTIVITIES 
NOT COMPLETED IN THE 2012-2013 REPORTING PERIOD 

MARKET RESEARCH 
The Monitoring Committee reviewed market research conducted with Healthcare Professionals during the 
period January to March 2013.  
 
Materials were provided by the following 29 companies for review: 

 A. Menarini 

 AbbVie 

 Actelion Pharmaceuticals 

 Allergan 

 Amgen Australia 

 AstraZeneca 

 Bayer Australia 

 Biogen Idec Australia 

 Boehringer Ingelheim 

 Bristol-Myers Squibb Australia 

 Celgene 

 CSL 

 Eli Lilly Australia 

 Gilead 

 GlaxoSmithKline Australia 

 iNova Pharmaceuticals 

 Janssen Australia 

 LEO Pharma 

 Merck Serono Australia 

 Merck Sharp and Dohme (Australia) 

 Mundipharma 

 Novartis Pharmaceuticals Australia 

 Novo Nordisk Pharmaceuticals 

 Pfizer Australia 

 Roche Products 

 Sanofi-aventis  

 Servier Laboratories (Aust) 

 Shire Australia 

 Takeda Pharmaceuticals Australia 
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During this review the Monitoring Committee noted the following general issues that were applicable to a 
number of companies’ materials subject to review: 
 
The Committee noted that some market research collected information relating to healthcare professionals’ 
feelings and values.  The Committee was  unable to discern how this supported prescribing decisions based on 
evidence, risk, facts and patient requirements.  
 
The Committee noted that while most companies included privacy statements in their market research, many 
statements were not adequate. The Committee recommended that all members ensure that any privacy 
statement references the Australian Privacy Principles, rather than a generic international privacy statement. 
 
The Committee provided comment and feedback to A. Menarini, AbbVie, iNova and sanofi in relation to 
market research materials.  The issues the Committee raised with individual companies related to: 

 Improving the privacy statement for participants in market research 

 Making questions clearer and ensuring that there is no perception of promotion in the market research or 
of any comparison with competitor products 

 
Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 
 

OUTCOMES OF THE MONITORING COMMITTEE REVIEW OF MATERIALS AND ACTIVITIES 
FROM 2013-2014 

ADVERTISEMENTS IN AUDIOVISUAL, E-NEWSLETTERS OR INTERNET FOR THE 
CARDIOVASCULAR SYSTEM 
The Monitoring Committee reviewed 29 advertisements for prescription medicines for the Cardiovascular 
System in audiovisual material, restricted access television, eNewsletters or on internet websites with access 
restricted to healthcare professionals that were published during the period June to August 2013.  
 
Materials were provided by the following  8 companies for review: 

 A. Menarini Australia 

 AstraZeneca  

 Bayer Australia 

 Boehringer Ingelheim 

 Bristol-Myers Squibb Australia 

 Eli Lilly Australia 

 Merck Sharp and Dohme (Australia) 

 Pfizer Australia 
 
The Monitoring Committee did not identify any general issues in relation to the reviewed advertisements in 
electronic media. 
 
The Committee provided comment and feedback to Boehringer Ingelheim, Eli Lilly and Merck Sharp & Dohme 
in relation to their advertisements.  The issues raised with individual companies included: 

 Recommending improving a claim to more closely reflect the approved Product Information 

 Improving readability by revising background colours behind text 

 Ensuring that all hyperlinks to Product Information immediately open this document 

 Revising a product comparison which used a similar style to ordinary commercial goods    
 
Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 

PRINTED PROMOTIONAL MATERIALS IN THE ALIMENTARY THERAPTUTIC CLASS 
The Monitoring Committee reviewed 20 items of printed promotional material in the Alimentary therapeutic 
class available during the period July to September 2013. 
 
Materials were provided by the following 6 companies for review: 

 Abbott Australasia 

 AstraZeneca  

 Fresenius Kabi Australia 

 Janssen 

 Pfizer Australia 

 Shire Australia 
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The Monitoring Committee identified the following general issue in relation to the reviewed printed 
promotional material:   
 
The Committee expressed a general concern about using the term ‘Power’ in promotional claims and agreed 
to keep a watching brief on how ‘power’ is used by companies in claims. 
 
The Committee provided comment and feedback to Abbott Australasia, AstraZeneca, Fresenius Kabi Australia, 
Janssen and Pfizer Australia in relation to their promotional materials.  The issues raised with individual 
companies included: 

 Ensuring that the Australian Approved Name is located adjacent to the most prominent representation of 
the product brand name 

 Ensuring clarity of claims, especially in relation to whether relevant study endpoints were met and the 
statistical significance of results 

 Ensuring that if a statistical result was not significant, this is clearly evident to a reader 

 Using caution when including corporate tag lines, to ensure that a corporate claim is not linked to a 
particular product 

 Questioning the referenced sources for particular claims, to ensure that the claims could be adequately 
substantiated 

 
Following this review and consideration of the company’s response, the Monitoring Committee referred one 
item of printed promotional material supplied by Pfizer Australia to the Code of Conduct Committee for its 
adjudication on potential breaches of the Code of Conduct.  The outcome of this complaint, Salazopyrin Leave 
Behind (complaint 1112) is reported in the Code of Conduct Annual Report 2013-2014. 

PATIENT EDUCATION MATERIAL IN THE EYE THERAPEUTIC CLASS 
The Monitoring Committee reviewed 13 items of patient education materials for members of the general 
public in the Eye therapeutic class available during the period October to December 2013. 
 
Materials were provided by the following 3 companies for review: 

 Bayer Australia  

 Merck Sharp and Dohme (Australia) 

 Novartis Pharmaceuticals Australia 

 
The Monitoring Committee made the following general comments relating to the companies’ materials subject 
to review: 
 
Overall the Committee considered that the materials were excellent; the language used was appropriate for a 
consumer audience; the materials covered topics that were relevant to people with glaucoma or wet AMD.  
The Committee commended the companies for the materials they were providing to assist consumers. 
 
The Committee provided comment and feedback to all three companies about the positive aspects of their 
materials.  The issues for attention raised with individual companies included: 

 Ensuring that the instructions for use in a patient instructions booklet are clear and consistent with the 
Consumer Medicine Information for the product 

 Ensuring that the company’s address appears on each leaf in a tear-off leaflet pad 
 
Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 

E-MATERIALS, INCLUDING APPS AND DETAIL AIDS FOR HEALTHCARE PROFESSIONALS 
The Monitoring Committee reviewed 36 items of e-materials, including apps and detail aids directed at 
healthcare professionals in the Central Nervous System therapeutic class available during the period 
November 2013 to January 2014. 
 
Materials were provided by the following 14 companies for review:

 Actelion Pharmaceuticals 

 AstraZeneca 

 Biogen Idec Australia 

 Boehringer Ingelheim 

 Eli Lilly Australia 

 Ipsen 

 Janssen 

 Lundbeck Australia 
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 Merck Sharp & Dohme (Aust) 

 Novartis Pharmaceuticals 

 Pfizer Australia 

 Servier Laboratories (Aust) 

 Shire Australia 

 UCB Australia 
 
The Monitoring Committee made the following general comments relating to the companies’ materials subject 
to review: 
 
Committee members were concerned that some of the e-detail aids reviewed did not have important 
information clearly visible to a reader.  For example, in some e-detail aids the study details associated with a 
graph were not visible unless the viewer clicked on a button to open a dialog box containing this information.  
Whilst it is not an explicit Code requirement that the study details appear immediately below or adjacent to a 
graph, the Committee thought this was best practice.   
 
There were many examples in the reviewed materials where the study details and references were located 
beside or immediately below the graph this information related to.  If the font size was small, the details would 
expand into large size for easy viewing, or open in a super-imposed dialog box.  This approach was preferable 
to having no information visible, or no clear indication that the study details and/or references were available 
if you ‘click here’.  The Committee recommended that this issue be referred to the Code Review Panel for 
consideration for inclusion in the Code or Code Guidelines.  
 
The Committee provided comment and feedback to AstraZeneca, Biogen Idec Australia, Eli Lilly Australia, 
Janssen, Lundbeck Australia, Novartis Pharamceuticals Australia, Pfizer Australia and Servier Laboratories 
(Australia) in relation to their apps and electronic detail aids for healthcare professionals.  The issues raised 
with individual companies included: 
 

 Questioning the use of “new” for a product that has been available for more than 12 months in Australia  

 Ensuring that the AAN is included with the product name in every frame of a detail aid or App 

 Ensuring that all relevant statements and claims are appropriately referenced 

 Ensuring p-values are included when required by the Code 

 Ensuring that any qualifying statement is located adjacent to or immediately below the relevant claim 

 Questioning the use of comparative claims based on a study that was not designed or powered to directly 
compare two medicines 

 Questioning the relevance and validity of comparative information about product safety, including where 
this information was based on spontaneous reports regarding  a product only available in another country 

 Recommending revising material that used colloquial language when addressed to healthcare 
professionals 

 Requesting further information to justify the basis for a comparison between products. 

 Seeking further information regarding the clinical relevance of preclinical drug receptor data 

 Questioning the inclusion of market research questions in an e-detail aid.  The Committee recommended 
that the inclusion of market research questions within an e-detail aid is referred to the Code Guidelines 
review for advice 

 
Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 

PRINTED ADVERTISEMENTS DIRECTED AT HEALTHCARE PROFESSIONALS 
The Monitoring Committee reviewed 8 printed advertisements directed at healthcare professionals in the 
Musculoskeletal System therapeutic class that were in use in the period November 2013 to January 2014. 
 
Material was provided bythe following 6 companies: 

 AbbVie 

 Allergan Australia 

 iNova Pharmaceuticals 

 Ipsen 

 Janssen Australia 

 Pfizer Australia 
 
The Committee did not make any general comments concerning the advertisements subject to review. 
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The Committee provided comment and feedback to Allergan Australia, iNova, Janssen Australia and Pfizer 
Australia in relation to their advertisements.  The issues raised with individual companies included: 
 

 Correcting minor typographical errors 

 Requesting explanation for a claim relating to a dose schedule 

 Ensuring that the source for a diagram with clinical/medical relevance is included  

 Recommending that the presentation of comparative information about risk of dependence be revised to 
improve clarity 

 Questioning the use of a company-created acronym, which might be confusing for readers 
 

Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 

PRINTED PROMOTIONAL MATERIAL INCLUDING DETAIL AIDS AND LEAVE BEHINDS 
The Monitoring Committee reviewed 39 items of printed promotional material in the Neoplastic Disorders 
therapeutic class including detail aids and leave behinds, directed at healthcare professionals in use during the 
period February to April 2014. 
 
Materials were provided by the following 17 companies for review. 

 AbbVie 

 AstraZeneca 

 Bayer Australia  

 Boehringer Ingelheim 

 Bristol-Myers Squibb Australia 

 Celgene 

 Eli Lilly Australia 

 GlaxoSmithKline Australia 

 Ipsen Australia 

 Janssen 

 Merck Serono Australia 

 Merck Sharp and Dohme (Australia) 

 Novartis Pharmaceuticals Australia 

 Pfizer Australia 

 Roche Products 

 sanofi-aventis  

 Shire Australia 

 
The Committee did not make any general comments concerning the materials subject to this review. 
 
The Committee provided comment and feedback to AstraZeneca, Bayer Australia, Boehringer Ingelheim, 
Bristol-Myers Squibb Australia, Janssen, Novartis Pharamceuticals Australia and Shire Australia  
in relation to their printed promotional materials for healthcare professionals.  The issues raised with 
individual companies included: 
 

 Requesting further information to demonstrate substantiation for a comparative claim relating to dosing 
schedules 

 Clarification of the referenced sources for various claims, which appeared to be posters, abstracts or oral 
presentations as the sole substantiating data 

 Amending the position of a p-value statement to be directly below or adjacent to the relevant claim 

 Clarification of claims relating to  relative risk reduction rather than absolute risk reduction to ensure that 
healthcare professionals are not misled 

 Clarification of claims with reference to their sources to ensure that the claims were not misleading 

 Clarification of the accuracy of certain terminology used with regard to its commonly understood meaning 

 Requesting an explanation of cited data to confirm that claims could be adequately substantiated  

 Requesting further information and explanation to substantiate a claim that appeared to be inconsistent 
with the outcomes from the referenced study population and Product Information  

 Clarification of a PBS statement to ensure this summary is consistent with the approved use of the product 

 Cautioning that claims for PBS listing should only be made once it is confimrmed that a listing will proceed 

 Requesting an explanation and substantiation for a claim associated with a product administration 
program 
 

Following this review and consideration of the companies’ responses, the Monitoring Committee referred two 
items of printed promotional material supplied by Janssen and Bayer Australia to the Code of Conduct 
Committee for its adjudication on potential breaches of the Code of Conduct.  Outcomes for these complaints, 
LivE Program for Velcade (complaint 1119) and Nexavar Detail Aid (complaint 1120), were not finalised prior to 
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the end of the 2013-2014 reporting period and will be reported in the July – September 2014 Quarterly Report 
and the 2014-2015 Code Annual Report. 

HEALTH CONSUMER ORGANISATION SUPPORT REPORTS 
The Monitoring Committee reviewed 357 items from member company reports of support provided to Health 
Consumer Organisations (HCOs) including the monetary value of support provided.  The reports covered 
activities commenced on or after 1 January 2013 or ongoing on that date through to 31 December 2013. 
 
Reports submitted by the following 34 companies were reviewed:

 A.Menarini 

 Abbott Australasia 

 AbbVie 

 Actelion Pharmaceuticals 

 Alcon Laboratories 

 Allergan 

 Amgen 

 Astellas Pharma 

 AstraZeneca 

 Bayer Australia  

 bioCSL 

 Biogen Idec 

 Boehringer Ingelheim 

 Bristol-Myers Squibb 

 Celgene 

 CSL Behring 

 Eli Lilly Australia 

 Gilead Sciences 

 GlaxoSmithKline Australia 

 Ipsen Australia 

 Janssen 

 Lundbeck 

 Merck Serono Australia 

 Merck Sharp and Dohme (Australia) 

 Mundipharma 

 Norgine 

 Novartis Pharmaceuticals Australia 

 Novo Nordisk Pharmaceuticals 

 Pfizer  Australia 

 Roche Products 

 sanofi-aventis  

 Servier Laboratories (Australia) 

 Shire Australia 

 UCB Australia 
 
The Committee made the following general comments regarding the reports of HCO support in the 2013 
calendar year: 
 
This was the first time that the Monitoring Committee had reviewed the HCO support reports with the 
financial information included.  Overall, the Committee congratulated companies on the great work by 
consumer organisations that they have supported. 
 
The Committee discussed that there appeared to be a double standard between the level of transparency and 
detail required to be reported about companies’ interactions with healthcare professionals and companies 
support for HCOs.  The Committee considered that there is a similar potential to influence HCOs as healthcare 
professionals through the provision of support for an organisation’s activities.  Therefore, it is important for 
there to be sufficient detail provided in the HCO support reports to provide some assurance that funding has 
been provided for appropriate activities. 
 
Overall, many companies had provided good descriptions of their support for HCOs, which provided sufficient 
detail to gain an understanding of its purpose.  However, the Monitoring Committee considered that some 
companies had not provided sufficient information in their reports to meet the requirement for “a description 
of the nature of the support that is sufficiently complete to enable the average reader to form an 
understanding of the nature of the support” (Section 14.4).  Some descriptions were very brief, or non-specific.  
For example, the descriptions “Educational grant” or “unrestricted educational grant” were considered 
inadequate to enable a reader to form an understanding of the purpose of the funding support.   
 
The Committee also questioned whether some of the organisations included in the HCO support reports were 
actually health consumer organisations.  The Secretary advised the Committee that she had identified some 
organisations that were not HCOs but were health professional organisations, and had asked member 
companies to remove these from their HCO reports.  The Secretary noted that it is unclear whether certain 
organisations are HCOs; member companies appeared to have erred on the side of including their support in 
the HCO report.  The Secretary will ask the Code Guidelines Working Group to consider this issue and provide 
further clarity in the next edition of the Code Guidelines.  In addition, the Committee recommended that some 
examples drawn from the actual reports, which provided very good, although short, descriptions of the activity 
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a company had supported could be included in the Code Guidelines.  The Committee noted that some 
companies had closely followed the examples in the current Code Guidelines to Edition 17 of the Code, but 
these could be improved in light of the reports reviewed by the Committee.  
 
The Committee provided specific comments and feedback to A. Menarini,  AbbVie, Actelion Pharmaceuticals, 
Alcon Laboratories, Allergan, Amgen, bioCSL, Biogen Idec, Gilead Sciences, Lundbeck, Novo Nordisk 
Pharamceuticals, Roche Products and Sanofi in relation to their HCO support reports.  The issues raised with 
individual companies (other than those mentioned in the Committee’s general comments noted above) 
included: 
 

 Requesting further information relating to endorsement by a HCO of a company-controlled website for 
consumers  

 Requesting further information and details of support provided for a HCO representative to attend the an 
international educational meeting 

 Requesting information to demonstrate that the sponsoring company was at arms-length from the 
development of Guidelines 

 Requesting an explanation about the type of HCO advertising that had been supported 

 Requesting further information to demonstrate that funding had not been provided for a social event 
 

Following this review, the Monitoring Committee did not refer any matters to the Code of Conduct Committee. 
 


